
WHAT  IS  

APPLICABLE?  
Applicable is d-cubed's unique dynamic 

smart segmentation solution based on 

the changing behaviours and interests 

of your users, created to help you 

unlock your customers mind-set and 

understand their needs, desires and 

motivations.  

Applicable is delivered in 2 parts: 

Applicable Personas - Customer 

personas detailing users’ digital 

sophistication, likes & interests, life 

stage & media consumption 

Applicable Moments - contextual 

triggers about your users macro or 

micro moments based on 

changing device personas & app usage.

APPLICABLE  

PERSONAS

Applicable Personas gives 

organisations immediate 

and continuous knowledge 

of its user’s changing 

personas - their 

motivations, interests and 

behaviours. 

Like the people it 

represents, Applicable 

Personas is dynamic, 

reflecting the changing 

needs and desires of your 

users , enabling you to 

understand their differing 

personas at differing 

times and own your own 

audience. 

APPLICABLE  

MOMENTS
Are your users getting 

married? Starting a family? 

Perhaps they are moving 

house, buying a car or 

going away on holiday . . . 

whatever is changing in 

their life, it affects your 

buyer behaviour. 

Applicable Moments 

allows you to understand 

when something  important 

is happening in your users 

life BEFORE it happens. 

Now you really can deliver 

the right message, to the 

right person at the right 

time & in the right context.  

APPLICABLE 

THE SMART CLASSIFCATION 

REAL  T IME  I NS I GHT  ENABLES  R IGHT  T IME  MARKET I NG



Applicable Personas 

Behind every customer is an individual. Applicable Personas means you 

can start treating them that way. It gives you the intelligence you need 

to reach the right people with the right message at the right time – in 

the right context. 

Benefits 

•  Personalise your customer experience to improve retention and 

    increase your share of wallet 

•  Know your target audiences and engage with them with relevant    

    communications to strengthen brand awareness and drive new 

    customer acquisition 

•  Understand the media consumption & preferences of your best 

    customers to optimise your marketing spend

Add subheadingApplicable Moments

We all know how important the three ‘Rs’ 

can be – reaching the Right Person with the 

Right Message at the Right Time. However, 

life events marketing adds a fourth ‘R’ – 

Right Context. Understanding the context 

of a consumer’s behaviour is incredibly 

valuable. 

The approach isn’t only relevant to 

obvious market sectors such as financial 

services (for mortgages and home 

insurance) or furniture either. Insight 

into the changes in consumer behaviour 

triggered by life events brings up many 

other interesting factors that can 

inform marketing campaigns – for 

instance, many people get a bigger 

mortgage than they need so they can 

consolidate loans, buy an expensive 

holiday or a suite of home entertainment 

products. Similarly, pregnancy can 

trigger much more than the buying of a 

buggy and baby clothes. Think new home 

and life insurance. 

Applicable Moments provides 

information about your users impending 

and recent life events - their macro 

moments - to maximise your marketing 

effectiveness.



For more information about 

Applicable and our other 

services: 

e: info@d-cubedlondon.com 

t: +44 (0) 20 3189 1222 


